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In	the	digital	era,	effective	financial	management	plays	a	crucial	role	in	ensuring	the	
sustainability	 and	profitability	 of	 young	 entrepreneurs,	 particularly	 in	Palu	City.	
This	 study	 aims	 to	 analyze	 financial	 management	 strategies	 that	 utilize	 digital	
technology	 to	 optimize	 business	 performance	 and	 maximize	 profits.	 Using	 a	
qualitative	 approach	 supported	 by	 interviews,	 observations,	 and	 document	
analysis	 of	 50	 young	 entrepreneurs,	 this	 research	 explores	 how	 financial	
technology	applications,	data	analytics,	and	digital	marketing	are	 integrated	 into	
business	operations.	The	findings	reveal	that	80%	of	respondents	use	cloud-based	
accounting	 systems	 such	 as	 Xero	 and	 QuickBooks	 to	 manage	 financial	 records	
efficiently,	while	70%	adopt	digital	payment	platforms	like	OVO,	GoPay,	and	Dana	
to	 improve	 transaction	 speed	 and	 reduce	 risks.	 Furthermore,	 85%	 of	 young	
entrepreneurs	using	social	media	marketing	reported	a	significant	increase	in	sales.	
The	study	emphasizes	that	implementing	financial	technology,	effective	budgeting,	
reserve	fund	planning,	and	compliance	with	digital	financial	regulations	are	key	to	
improving	 profitability	 and	 ensuring	 business	 continuity.	 However,	 continuous	
innovation	and	adaptation	to	emerging	technologies	remain	essential	for	long-term	
success.	This	research	contributes	to	the	understanding	of	digital-based	financial	
management	 strategies	 that	 support	 entrepreneurship	 development	 in	 local	
economies,	particularly	in	post-disaster	regions	such	as	Palu	City.	

	
1. Introduction	

In	 the	 ever-evolving	 digital	 era,	 young	
entrepreneurs	 in	 Palu	 City	 need	 to	 adopt	
effective	 financial	 management	 strategies	 to	
maximize	their	profits.	Rapid	technological	and	
connectivity	 developments	 have	 created	 new	
opportunities	 and	 challenges	 that	
entrepreneurs	must	face.	In	this	article,	we	will	
explore	 important	 financial	 management	
strategies	that	will	help	young	entrepreneurs	in	
Palu	City	optimize	 their	 financial	performance	
in	 this	 dynamic	 digital	 era.	 One	 of	 the	 main	
strategies	 is	 the	 implementation	 of	 financial	
technology.	

Palu	 City,	 which	 is	 experiencing	
economic	 growth	 and	 post-disaster	
development,	 offers	 great	 opportunities	 for	
young	 entrepreneurs.	 However,	 to	 take	
advantage	 of	 these	 opportunities,	 a	 deep	
understanding	of	how	technology	can	be	used	to	
optimize	 Cinancial	management	 is	needed.	The	

use	 of	 digital	 tools	 such	 as	 accounting	
applications,	 online	 payment	 systems	 ,	 and	
Cinancial	 analytics	 can	 help	 entrepreneurs	
manage	cash	Clow,	reduce	operational	costs,	and	
increase	efCiciency.	

In	 the	 digital	 era,	 technology	 has	
become	 a	 very	 important	 instrument	 in	
managing	 finances	 efficiently.	 Integrated	
financial	 software	applications	can	help	young	
entrepreneurs	 automate	 their	 financial	
processes,	reduce	the	risk	of	human	error,	and	
provide	 accurate	 and	 real-time	 financial	
information	.	By	using	this	financial	technology,	
young	 entrepreneurs	 can	 focus	 more	 on	
developing	 their	 business	 and	 make	 smarter	
decisions	based	on	 the	 latest	 financial	data.	 In	
addition,	 data	 analysis	 is	 also	 key	 in	 financial	
management	 strategies	 in	 the	 digital	 era.	
Relevant	 financial	 data	 can	 provide	 valuable	
insights	 into	 business	 trends,	 spending	
patterns,	 and	 new	 opportunities	 that	 can	 be	
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utilized	 to	 increase	 profits.	 Venture	 capital	
provides	 access	 to	 large	 capital	 with	 business	
mentoring.	 According	 to	 Wright	 (2021),	 this	
helps	young	entrepreneurs	in	accelerating	their	
business	growth.	Digital	marketing	automation	
can	 also	 increase	 the	 efCiciency	 of	 marketing	
campaigns.	According	to	Clark	(2020),	this	helps	
in	reaching	a	wider	audience	at	a	lower	cost	and	
more	time	efCicient.	

By	 analyzing	 financial	 data	 in	 depth,	
young	 entrepreneurs	 can	 identify	 weaknesses	
and	 strengths	 in	 their	 finances,	 and	 take	
appropriate	 actions	 to	 optimize	 the	 financial	
performance	of	their	business.	The	use	of	social	
media	 is	 also	 an	 important	 aspect	 of	 financial	
management	strategies	in	the	digital	era.	Social	
media	 has	 become	 a	 powerful	 platform	 for	
promoting	 businesses	 and	 reaching	 potential	
customers.	 Young	 entrepreneurs	 in	 Palu	 City	
can	utilize	social	media	effectively	to	build	their	
brands,	increase	visibility,	and	increase	sales.	By	
using	 the	 right	 digital	 marketing	 strategies,	
young	 entrepreneurs	 can	 target	 relevant	
audiences	 ,	 measure	 the	 effectiveness	 of	 their	
campaigns,	and	respond	 to	customer	 feedback	
quickly.	 No	 less	 importantly,	 in	 facing	
uncertainties	 in	 the	 digital	 era,	 young	
entrepreneurs	 need	 to	 have	 adequate	 backup	
fund	planning.	

Financial	technology	or	Cintech	provides	
many	conveniences	for	young	entrepreneurs	in	
managing	 Cinances.	 According	 to	 Anderson	
(2021),	the	use	of	digital	Cinancial	applications	
can	help	entrepreneurs	track	expenses,	manage	
cash	 Clow,	 and	 make	 more	 accurate	 Cinancial	
plans.	 Meanwhile,	 according	 to	 Gupta	 (2021),	
digital	procurement	allows	entrepreneurs	to	get	
more	competitive	prices	and	time	efCiciency	 in	
the	purchasing	process.	

Market	 fluctuations,	 policy	 changes,	 or	
even	 natural	 disasters	 can	 have	 a	 significant	
impact	on	a	business’s	finances.	By	planning	for	
sufficient	 reserve	 funds,	 young	 entrepreneurs	
can	minimize	 financial	 risks	 and	maintain	 the	
continuity	of	their	business	operations.	Finally,	
young	 entrepreneurs	 in	 Palu	 City	 need	 to	
understand	and	comply	with	applicable	digital	

financial	 regulations.	 Changes	 in	 regulations	
and	policies	in	the	digital	era	can	have	an	impact	
on	business	finances.	Therefore,	understanding	
and	 complying	 with	 relevant	 financial	
regulations	 is	 essential	 to	 maintain	 business	
sustainability	 and	 avoid	 legal	 issues	 that	 can	
harm	 business	 finances.	 By	 implementing	 the	
right	 financial	 management	 strategies	 in	 the	
digital	era,	young	entrepreneurs	in	Palu	City	can	
maximize	 their	 profits	 and	 achieve	 success	 in	
their	businesses.	In	this	article,	we	will	explore	
these	 strategies	 in	 more	 depth	 and	 provide	
practical	 guidance	 that	 can	 help	 young	
entrepreneurs	 better	 manage	 their	 finances	
amidst	the	dynamics	of	the	ever-evolving	digital	
era.	
	
2. Method	

This	 study	 employs	 a	 qualitative	
descriptive	 research	 approach	 to	 explore	 the	
financial	management	strategies	used	by	young	
entrepreneurs	in	Palu	City	in	the	digital	era.	The	
qualitative	 method	 was	 chosen	 because	 it	
enables	 an	 in-depth	 understanding	 of	 how	
entrepreneurs	 apply	 digital-based	 financial	
tools	and	management	techniques	to	maximize	
profits.	

Data	 Collection:	 Primary	 data	 were	
obtained	 through	 semi-structured	 interviews,	
observations,	 and	documentation	 involving	50	
young	 entrepreneurs	 who	 have	 adopted	
financial	 technology	 in	 their	 business	
operations.	 The	 participants	 were	 selected	
using	a	purposive	sampling	technique,	focusing	
on	those	actively	managing	digital-based	micro	
and	small	enterprises.	

Data	 Analysis:	 The	 collected	 data	 were	
analyzed	 using	 the	 Miles	 and	 Huberman	
interactive	 model,	 which	 includes	 three	
stages—data	 reduction,	 data	 display,	 and	
conclusion	 drawing.	 Thematic	 analysis	 was	
applied	 to	 identify	 patterns	 and	 key	 themes	
related	 to	 financial	 technology	 adoption,	
financial	 planning,	 and	 digital	 marketing	
strategies.	

Validity	 and	 Reliability:	 To	 ensure	 the	
credibility	 of	 findings,	 the	 research	 employed	



 
GOODWILL Journal of Economics, Management, and Accounting 
e-ISSN: 3063-8194 p-ISSN: 3063-9840 
Volume 5 Number 1 April 2025 

 

https://jurnal.amertainstitute.com/index.php/GoodWill/| Volume 5 No. 1 April  2025 58 

 

triangulation	 of	 data	 sources	 and	 member	
checking.	 Data	 from	 interviews,	 observations,	
and	 documentation	 were	 compared	 to	
strengthen	validity	and	minimize	bias.	

This	methodological	approach	provides	a	
comprehensive	 and	 reliable	 understanding	 of	
how	 financial	 management	 strategies	 in	 the	
digital	era	contribute	to	improving	profitability	
among	young	entrepreneurs	in	Palu	City.	
	
3. Results	and	Discussion	

This	study	involved	a	survey	and	in-depth	
interviews	with	50	young	entrepreneurs	in	Palu	
City	 who	 have	 adopted	 various	 digital	
technologies	in	their	Cinancial	management.	The	
data	collected	showed	several	key	Cindings	that	
80%	 of	 respondents	 use	 cloud-	 based	
accounting	 applications	 such	 as	 Xero	 and	
QuickBooks	 to	 record	 and	 manage	 their	
Cinancial	 transactions	and	70%	of	respondents	
utilize	digital	 payment	platforms	 such	 as	OVO,	
GoPay	 ,	 and	 Dana	 for	 business	 transactions,	
which	help	speed	up	the	payment	process	and	
reduce	the	risk	of	cash	.	Digital	payment	systems	
such	 as	 e-	 wallets	 and	 mobile	 payments	 can	
increase	 customer	 convenience	 and	 speed	 up	
transactions.	 According	 to	 Kim	 (2019),	 it	 also	
reduces	 cash	management	 costs	which	 is	 very	
helpful	 and	 reduces	 the	 risk	 of	 fraud	by	using	
the	payment	system	.	According	to	Liu	(2021),	e-	
commerce	platforms	can	expand	market	 reach	
and	increase	sales.	It	also	provides	valuable	data	
on	 consumer	 behavior	 ,	 so	 that	 60%	 of	
respondents	 run	 online	 stores	 or	 utilize	 e-	
commerce	platforms	such	as	Tokopedia,	Shopee	
and	 Tiktok	 to	 expand	 their	 market	 reach	 and	
85%	of	those	who	use	digital	marketing	(Google,	
Facebook	and	Instagram)	reported	a	signiCicant	
increase	in	sales	and	proCits.	

In	 an	 article	 published	by	 Smith	 (2022),	
income	diversiCication	is	an	important	strategy	
to	reduce	risk	and	increase	proCitability.	Young	
entrepreneurs	 are	 advised	 to	 explore	 various	
sources	 of	 income,	 including	 e-	 commerce	 ,	
afCiliates,	 and	 digital	 investments.	 And	 as	
explained	by	Martinez	(2020),	risk	management	
is	an	important	part	of	a	Cinancial	management	

strategy.	 This	 includes	 identifying	 potential	
risks,	 diversifying	 investments,	 and	 using	
insurance	to	protect	business	assets.	So	it	is	very	
necessary	for	young	entrepreneurs	in	Palu	City	
to	 have	 a	 Cinancial	 management	 strategy	 in	
running	their	business.	

Young	 entrepreneurs	 in	 Palu	 City	 have	
utilized	 digital	 technology	 in	 managing	 their	
Cinances.	Blockchain	can	increase	transparency	
and	security	of	Cinancial	transactions.	According	
to	 Lee	 (2020),	 this	 technology	 can	 reduce	
transaction	costs	and	minimize	the	risk	of	fraud.	
So	they	have	used	integrated	Cinancial	software	
to	 automate	 their	 Cinancial	 processes,	 reduce	
the	 risk	 of	 human	 error,	 and	 provide	 accurate	
and	 real-	 time	 Cinancial	 information	 .	 In	
addition,	 they	 have	 also	 used	 online	 Cinancial	
applications	 to	 create	 Cinancial	 reports	 with	
automatic,	fast,	and	accurate	features.	

Young	 entrepreneurs	 in	 Palu	 City	 have	
used	effective	business	development	strategies	
to	 maximize	 their	 proCits.	 They	 have	 directed	
their	 investments	 to	 explore	 greater	 proCits,	
such	 as	 procuring	 business	 branches,	 adding	
trading	 Cleets,	 and	 adding	 variations	 in	 food	
menus	or	merchandise	stock.	According	to	Davis	
(2019),	 using	 consumer	 feedback	 to	 develop	
products	can	increase	customer	satisfaction	and	
sales.	 In	 addition,	 they	 have	 also	 used	 digital	
marketing	strategies	to	promote	their	business	
and	reach	potential	customers.	

Young	 entrepreneurs	 in	 Palu	 City	 have	
implemented	 strategic	 management	 in	 their	
business.	 Dynamic	 pricing	 can	 maximize	
revenue	by	adjusting	prices	based	on	demand.	
According	 to	 Patel	 (2020),	 this	 strategy	 is	
effective	 in	 the	 e-	 commerce	 and	 service	
industries.	From	Patel's	opinion	,	it	is	very	much	
in	 line	with	what	young	entrepreneurs	 in	Palu	
City	 are	 doing.	 They	 have	 set	 appropriate	 and	
realistic	 strategic	 goals,	 both	 short	 and	 long	
term.	In	addition,	they	have	also	used	the	results	
of	 Cinancial	 management	 decisions	 to	 pay	 for	
operational	 expansion	 or	 gain	 new	
opportunities.		

Increasing	 engagement	 or	 interaction	
with	 customers	 through	 social	 media	 is	 very	
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helpful	in	advancing	or	providing	opportunities	
for	 young	 entrepreneurs	 to	 introduce	 their	
products	and	can	reap	huge	proCits	and	 this	 is	
very	 much	 in	 line	 with	 Thompson's	 theory	
(2021),	 which	 states	 that	 an	 effective	 social	
media	 strategy	 can	 increase	 customer	
engagement	 and	 drive	 sales.	 And	 according	 to	
Roberts	 (2022),	 providing	 discounts	
strategically	 can	 attract	 new	 customers	 and	
increase	sales	volume	without	sacriCicing	proCit	
margins	signiCicantly.	

Young	 entrepreneurs	 in	 Palu	 City	 have	
planned	 sufCicient	 reserve	 funds	 to	 face	
uncertainties	 in	 the	 digital	 era.	 They	 have	
understood	 that	 market	 Cluctuations,	 policy	
changes,	 or	 even	 natural	 disasters	 can	 have	 a	
signiCicant	impact	on	their	business	Cinances.	
Young	 entrepreneurs	 in	 Palu	 City	 have	
understood	 and	 complied	 with	 the	 applicable	
digital	 Cinancial	 regulations.	 They	 have	
understood	 that	 changes	 in	 regulations	 and	
policies	in	the	digital	era	can	have	an	impact	on	
their	 business	 Cinances.	This	 study	 shows	 that	
young	 entrepreneurs	 in	 Palu	 City	 have	
succeeded	 in	 utilizing	 financial	 management	
strategies	 in	 the	 digital	 era	 to	maximize	 their	
profits.	 However,	 there	 is	 still	 room	 for	
improvement,	 especially	 in	 terms	 of	
implementing	 more	 sophisticated	 digital	
technology	 and	 more	 innovative	 business	
development	strategies.	 In	addition,	 this	study	
also	shows	the	 importance	of	having	adequate	
reserve	 fund	 planning	 and	 compliance	 with	
digital	 financial	 regulations	 in	 maintaining	
business	sustainability.	
	
4. Conclusion	
4.1	Conclusion	
	 This	 study	 concludes	 that	 effective	
financial	management	strategies,	supported	by	
digital	 technology,	 play	 a	 vital	 role	 in	
maximizing	profits	 for	young	entrepreneurs	 in	
Palu	 City.	 The	 integration	 of	 financial	
technology	 (fintech),	 cloud-based	 accounting	
applications,	and	digital	payment	platforms	has	
significantly	 improved	 financial	 efficiency,	
accuracy,	 and	 transparency.	 Moreover,	 data-

driven	 decision-making	 and	 the	 use	 of	 social	
media	marketing	have	expanded	market	reach	
and	 increased	sales	performance.	The	 findings	
also	 highlight	 the	 importance	 of	 strategic	
financial	 planning,	 including	 reserve	 fund	
allocation	and	compliance	with	digital	financial	
regulations,	 to	 ensure	business	 continuity	 and	
minimize	 risk.	 Overall,	 digital-based	 financial	
management	has	become	a	critical	 component	
of	 entrepreneurial	 success	 in	 the	 modern	
economic	landscape.	
	
4.2.	Implications	
	 Practically,	this	study	provides	insights	
for	 young	 entrepreneurs	 and	 policymakers	 to	
strengthen	 digital	 financial	 literacy	 and	
promote	the	adoption	of	financial	technology	to	
enhance	business	performance.	For	educational	
institutions,	 the	results	emphasize	 the	need	 to	
integrate	digital	financial	management	courses	
into	 entrepreneurship	 programs	 to	 prepare	
students	 for	 technology-driven	 business	
environments.	 Theoretically,	 this	 research	
enriches	the	literature	on	financial	management	
in	 the	 context	 of	 digital	 entrepreneurship,	
particularly	 in	 developing	 and	 post-disaster	
regions	such	as	Palu	City.	
	
4.3	Limitations	
	 This	 study	 is	 limited	 by	 its	 qualitative	
scope	 and	 regional	 focus	 on	 young	
entrepreneurs	in	Palu	City,	which	may	not	fully	
represent	 other	 areas	 or	 larger-scale	
businesses.	 The	 use	 of	 self-reported	 data	 also	
introduces	 potential	 bias	 in	 interpreting	
financial	performance	outcomes.	
	
4.4.	Recommendations	for	Future	Research	
	 Future	 studies	 should	 employ	 mixed-
methods	or	quantitative	approaches	to	measure	
the	 impact	 of	 digital	 financial	 strategies	 on	
profitability	 using	 statistical	 analysis.	
Comparative	 research	 across	 different	 regions	
or	 sectors	 would	 also	 provide	 broader	
generalizability.	Additionally,	exploring	the	role	
of	 emerging	 technologies	 such	 as	 artificial	
intelligence,	blockchain,	 and	big	data	analytics	
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could	 offer	 deeper	 insights	 into	 the	 future	 of	
financial	 management	 in	 digital	
entrepreneurship.	
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