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Purpose:	 This	 study	 aims	 to	 analyze	 the	 financial	 performance,	
specifically	 the	 profitability,	 of	 PT	 Unilever	 Indonesia	 Tbk,	 using	
profitability	 ratios	 such	 as	 Return	 on	 Assets	 (ROA),	 Return	 on	 Equity	
(ROE),	and	Net	Profit	Margin	(NPM).	Method/Methodology/Approach:	
This	 research	 employs	 statistical	 analysis	 using	 SPSS	 26	 to	 perform	
descriptive	statistical	analysis	of	profitability	ratios,	including	ROA,	ROE,	
and	NPM,	by	processing	secondary	data	from	the	annual	financial	reports	
of	PT	Unilever	Indonesia	Tbk	for	the	period	from	2014	to	2023.	Findings:	
The	analysis	results	indicate	that	the	average	profitability	performance	of	
PT	Unilever	Indonesia	Tbk	during	2014-2023	is	reflected	by	an	average	
ROA	of	35.80%	(standard	deviation	5.554%),	ROE	of	133.10%	(standard	
deviation	8.595%),	and	NPM	of	16.20%	(standard	deviation	2.700%).	The	
time	series	data	show	a	downward	trend	in	ROA	from	40.18%	(2014)	to	
28.81%	 (2023).	 Similarly,	 NPM	 declined	 from	 16.62%	 to	 12.43%.	
However,	 ROE	 increased	 from	 124.78%	 to	 141.98%,	 with	 the	 highest	
profitability	recorded	in	2020	at	145.08%	before	a	subsequent	decline	in	
the	 following	 years.	Practical	 Implications:	 This	 research	provides	 an	
overview	 of	 the	 company's	 operational	 efficiency	 that	 needs	 to	 be	
improved,	 particularly	 in	 asset	 and	 cost	 management,	 although	
shareholder	 capital	 management	 remains	 effective.	Originality/Value:	
This	 study	provides	 a	 comprehensive	 analysis	 of	 profitability	 trends	 of	
one	 of	 the	 largest	 FMCG	 companies	 in	 Indonesia	 over	 the	 last	 decade,	
which	can	serve	as	a	reference	for	investors	and	stakeholders	in	making	
investment	decisions.	
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1. Introduction 

The Fast Moving Consumer Goods (FMCG) industry represents a vital sector in the global 
economy, with PT Unilever Indonesia Tbk as one of the key players that has operated for more 
than 90 years and manages 42 renowned brands [1] The company has faced various significant 
challenges, including the 1998 monetary crisis, 2008 global crisis, COVID-19 pandemic, and 
various recent market dynamics [2]. Financial performance evaluation, particularly profitability 
ratios, serves as an essential instrument for measuring the company's financial health and its ability 
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to generate profits. This becomes a vital indicator for investors in making investment decisions, 
with data sourced from audited financial statements [3] 

This research aims to analyze the profitability trends of PT Unilever Indonesia Tbk for the period 
2014-2023, focusing on Return on Assets (ROA), Return on Equity (ROE), and Net Profit Margin 
(NPM). This period was chosen as it encompasses critical phases such as the digital growth era, 
the COVID-19 pandemic period, and the economic recovery phase [3] The main research question 
is "How have the profitability trends of PT Unilever Indonesia Tbk evolved during the 2014-2023 
period, have they experienced significant increases or decreases?" The research findings are 
expected to provide insights for investors, management, and academics in the context of the 
consumer goods business in Indonesia [2] 

1.1 Background 
 

The Fast Moving Consumer Goods (FMCG) industry stands as a primary pillar of the global 
economy [4]. PT Unilever Indonesia Tbk, established in 1933, has operated for more than 90 years 
in Indonesia, managing 42 renowned brands [5].	The company has faced various challenges, 
including the 1998 monetary crisis, 2008 global crisis, COVID-19 pandemic, and indirect impacts 
from the 2023 MUI Fatwa No. 83. The company's financial performance showed a decline during 
2019-2023, particularly in the current ratio after 2020, indicating liquidity concerns [6] 

Financial ratios are used to evaluate the company's financial health [7], with profitability ratios 
becoming the primary focus as they reflect the company's ability to generate profits [8] Investors 
use company valuation as an investment consideration factor [9]. Unilever Indonesia Tbk's 
financial statement data is considered valid as it is used for public stock offerings [10] 

 
1.2 Problem Statemen 
 
The profitability analysis of PT Unilever Indonesia Tbk for the 2014-2023 period becomes crucial 
as it encompasses critical phases in the company's development, including the digital growth era 
(2014-2019), the COVID-19 pandemic period (2020-2022), and the economic recovery phase 
(2022-2023) [11] Although several studies have examined Unilever Indonesia's financial 
performance, there has not been a comprehensive study analyzing the company's profitability 
within this timeframe [12]This research is significant for investors in evaluating investments, for 
management in strategy development, and for academics as a reference for consumer goods 
business analysis in Indonesia. 

With the main research question "How have the profitability trends of PT Unilever Indonesia Tbk 
evolved during the 2014-2023 period, have they experienced significant increases or decreases?", 
the research will analyze profitability patterns. The analysis will be limited to audited public 
financial data, utilizing a combination of financial ratio analyses to provide a comprehensive 
understanding of the company's profitability performance." 

1.3 Objectives and Scope 
 

This research focuses on analyzing the profitability trends of PT Unilever Indonesia Tbk over a 
10-year period from 2014 to 2023. The primary objective is to examine the historical patterns of 
profitability indicators and identify significant periods related to their increases or decreases. This 
study specifically evaluates key profitability ratios including Return on Assets (ROA), Return on 
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Equity (ROE), and Net Profit Margin (NPM). 

The analysis encompasses several significant economic events, including the 2020 COVID-19 
Pandemic and recent market challenges (2021-2023). This research utilizes data from the 
company's audited annual reports. However, the study is limited to publicly available financial 
data and excludes internal company documents and proprietary information. Additionally, this 
analysis focuses on quantitative financial metrics with market comparisons limited to FMCG 
companies listed on the Indonesian stock exchange. 
 
2. Literature Review 
 
2.1 Theory Stakeholder 

Stakeholder theory evolved from the understanding that business organizations have stakeholders 
or parties with vested interests in the company. This theory encompasses rules and actions related 
to stakeholders, values, fulfillment of obligations, and contributions to sustainable progress. 
According to [13], there are two stakeholder approach models: the old-corporate relation where 
company activities operate in a fragmented manner without inter-functional integration, and the 
new-corporate relation which focuses on cooperation between the company and all 
stakeholders.[14] divides stakeholder theory into two perspectives: the normative perspective 
where all stakeholders must receive equal treatment, and the positive perspective where company 
management is influenced by stakeholder power. 

2.1 Profitability 

Profitability ratios or rentability ratios are metrics that assess a company's capacity to generate 
profits and evaluate management efficiency. These ratios demonstrate the company's ability to 
generate profits through the utilization of its resources, operational activities, assets, and capital. 
Profitability ratios function to measure management performance effectiveness, where good 
performance will maximize company profits. 

Return On Assets is a ratio that measures a company's ability to generate profits and the 
effectiveness of invested asset utilization [15]. This ratio is calculated by comparing net profit to 
total assets [16] According to [17], the higher the ROA, the higher the net profit generated from 
funds invested in total assets. Return On Equity is a ratio that measures the extent of income 
received by company owners (common and preferred stockholders) from invested capital [18]. It 
is a ratio used to compare net profit after tax with company equity[19] Net Profit Margin (NPM) 
is a ratio that shows the company's ability to generate profits from sales after deducting expenses 
and taxes, and compares net profit with net sales revenue [20] 
 
3. Methodology 

This research employs a descriptive research type with a quantitative approach. The data used for 
analysis is the annual financial reports (Annual Reports) of PT Unilever Indonesia Tbk for the 
period 2014-2023. The analysis process includes report data review, calculation, comparison or 
measurement, interpretation, and application of research findings. According to [21], a descriptive 
approach with quantitative analysis enables researchers to systematically measure and evaluate 
historical data to produce valid interpretations. Furthermore, as stated by [22] research using this 
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method also provides a clear picture of company financial performance trends within a specific 
period. 
3.1 Data Collection 

The data collection technique employs a documentation method using secondary data sourced 
from PT Unilever Indonesia Tbk's Annual Financial Reports for the period 2014-2023, accessed 
through the company's official website. The collected data focuses on company profitability 
information, namely Return on Assets (ROA), Return on Equity (ROE), and Net Profit Margin 
(NPM). According to [23], the documentation method enables researchers to obtain relevant 
historical data for in-depth analysis. This aligns with the view of [24] who state that the use of 
secondary data provides advantages in terms of time and cost efficiency in collecting credible 
information. 

 
3.2 Analysis Techniques 

The data analysis methodology consists of various testing stages to examine relationships between 
variables and verify the validity of statistical results. This research employs descriptive statistical 
analysis. In descriptive statistical analysis, data is processed to obtain insights about the mean, 
standard deviation, maximum and minimum values, as well as data distribution through kurtosis 
and skewness values. 

4. Results and Discussion  

This section presents the analysis results of PT Unilever Indonesia Tbk's profitability trends during 
the 2014-2023 period. The results are presented through descriptive statistical analysis, which 
includes calculations of mean, standard deviation, and trends of key profitability ratios (ROA, 
ROE, and NPM). 

4.1 Analysis Calculation of PT Unilever Indonesia, Tbk 

Table 1 
Return on Asset (ROA) Analysis Calculation of PT Unilever Indonesia, Tbk 

Year Net Profit After Tax  
(in million rupiah) 

Total Assets  
(in million rupiah) 

Retrun on Asset 
ROA 

2014 5.738.532 14.280.670 40.18% 
2015 5.851.805 15.729.945 37.20% 
2016 6.390.672 16.745.695 38.16% 
2017 7.004.562 18.906.413 37.05% 
2018 9.109.445 19.522.970 46.66% 
2019 7.392.837 20.649.371 35.80% 
2020 7.163.536 20.534.632 34.89% 
2021 5.758.148 19.068.532 30.20% 
2022 5.364.761 18.318.114 29.29% 
2023 4.800.940 16.664.086 28.81% 

 
Based on Table 1, Unilever Indonesia's Return on Assets (ROA) ranged between 30-46% in recent 
years, showing a slightly declining trend. The ROA was recorded at 39.20% in 2014, then 
increased to 46.60% in 2019 before decreasing to 30.60% in 2022.. 

	



International	Conference	on	Economics	and	Business	(IECON)	
ISSN:	XXX-XX			

2nd	IECON|	International	Conference	on	Economics	and	Business	 366	

	
	

	
	
	

Table 2 
Return on Equity (ROE) Analysis Calculation of PT Unilever Indonesia, Tbk 

Year Net Profit After Tax  
(in million rupiah) 

Total Equity  
(in million rupiah) 

Retrun on Equity 
ROE 

2014  5.738.532   4.598.782  124,78% 
2015  5.851.805   4.827.360  121,22% 
2016  6.390.672   4.704.258  135,85% 
2017  7.004.562   5.173.388  135,40% 
2018  9.109.445   7.578.133  120,21% 
2019  7.392.837   5.281.862  139,97% 
2020  7.163.536   4.937.386  145,09% 
2021  5.758.148   4.321.269  133,25% 
2022  5.364.761   3.997.256.  134,21% 
2023  4.800.940  3.381.238  141,99% 

 
Based on Table 2, Unilever Indonesia's Return on Equity (ROE) maintained significantly high 
levels, ranging from 115-136% during the same period. ROE reached its peak at 136.49% in 2017 
before declining to 114.21% in 2022. 

Table 3 
Net Profit Margin (NPM) Analysis Calculation of PT Unilever Indonesia, Tbk 

Year Net Profit After Tax  
(in million rupiah) 

Net Sales  
(in million rupiah) 

Net Profit Margin 
NPM 

2014  5.738.532  34.511.534 16,63% 
2015  5.851.805  36.484.030 16,04% 
2016  6.390.672  40.053.732 15,96% 
2017  7.004.562  41.204.510 17,00% 
2018  9.109.445  41.802.073  21,79% 
2019  7.392.837  42.922.563 17,22% 
2020  7.163.536  42.972.474  16,67% 
2021  5.758.148.  39.545.959  14,56% 
2022  5.364.761   41.218.881 13,02% 
2023  4.800.940   38.611.401  12,43% 

 

Based on Table 3, Unilever Indonesia's Net Profit Margin (NPM) ranged between 15-19% over 
the past decade. NPM was recorded at 16.63% in 2014, increased to 19.09% in 2016 before 
declining to 15.01% in 2022. 

4.2 Statistik Deskriptif 
 

Descriptive statistics show the average, distribution, and trends of Unilever's financial data for 
the period 2014-2023. This analysis provides a general overview of the characteristics of 
important variables such as inflation, exchange rates, GDP growth, and company profit growth. 
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Table 4 

Descriptive Statistics for Variables 
 

Variabel N Maximun Minumun Mean Standard 
Deviation 

Standard 
Kurtoris 

Standard 
Skewnees 

TIME 10 2023 2014 2018.50 3.028 1.334 0.687 
ROA 10 46.66 28.81 35.82 5.554 1.334 0.678 
ROE 10 145.09 120.21 133.19 8.595 1.334 0.678 
NPM 10 21.79 12.79 16.13 2.700 1.334 0.678 
 

Based on Table 4, the descriptive statistical analysis reveals the profitability performance 
characteristics of PT Unilever Indonesia during the 2014-2023 period. Return on Assets (ROA) 
recorded an average value of 35.82% with a standard deviation of 5.554, indicating that the 
company was able to generate an average profit of 35.82% from its total assets, with relatively 
moderate variation or fluctuation. Return on Equity (ROE) demonstrated a remarkably high 
average of 153.10% with a standard deviation of 8.555, reflecting excellent capability in 
generating returns from shareholders' equity, despite showing considerable variation between 
periods. Meanwhile, Net Profit Margin (NPM) maintained an average of 16.13% with a standard 
deviation of 2.700, indicating that the company consistently converted 16.13% of its sales revenue 
into net profit, with relatively stable fluctuation levels.These three profitability indicators 
collectively demonstrate healthy financial performance, albeit with varying degrees of variability, 
where ROE shows the highest efficiency in managing shareholders' equity. 

 
5. Discussion 

5.1 Comparison with Prior Research 

Research findings on PT Unilever Indonesia Tbk's performance reveal both alignments and 
contradictions among the three analyzed studies. According to  [25], Net Profit Margin (NPM) 
showed an increasing trend, indicating the company's strong ability to generate profits from total 
sales. While [26], also acknowledged good performance in Gross Profit Margin and Return on 
Assets (ROA) indicators, they noted that NPM remained below industry average, highlighting 
challenges in the company's operational efficiency. Meanwhile, this study reveals that the average 
NPM of 16.20% during 2014-2023 reflects stable profitability, yet trend data shows a decline from 
16.62% in 2014 to 12.43% in 2023.. 

Regarding ROA, [25] research noted an increasing trend reflecting effective asset utilization, 
aligning with [26] findings that ROA was above industry average. However, this study indicates a 
long-term decline from 40.18% (2014) to 28.81% (2023). Furthermore, significant differences 
were observed in Return on Equity (ROE) trends. [25] reported that ROE experienced a declining 
trend despite continued profitability, while this study shows ROE increased from 124.78% in 2014 
to 141.98% in 2023, with peak performance in 2020 (145.08%). 

Overall, findings from [26] and this study are more aligned in highlighting operational efficiency 
challenges and the need to improve net profit performance. However, [25] assessment provides a 
more optimistic perspective by highlighting increasing NPM and ROA trends. These differences 
may be attributed to varying research time frames, where [25] and [26] focused on shorter periods 
compared to this study's 2014-2023 coverage. 
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5.2 Limitations 

This study has several important limitations that need to be considered. First, the research focuses 
solely on analyzing PT Unilever Indonesia's internal financial ratios without in-depth comparison 
to industry averages or main competitors. This results in analysis findings that provide limited 
external context for comprehensively evaluating company performance. Second, the extended 
research period of 2014-2023 may influence results, particularly due to significant external factors 
such as the COVID-19 pandemic, which may have had uneven impacts on financial performance 
during certain years. Third, the approach used is quantitative and focuses on financial data analysis, 
thus not exploring qualitative aspects such as management strategy, product innovation, or 
operational efficiency that could provide additional insights into company performance. These 
limitations have been written in a more concise and direct manner while maintaining the academic 
style appropriate for international journals, focusing on clear communication of the key constraints 
affecting the research. 

5.3 Future Research 

Based on the identified limitations, there are several suggestions that can be applied for future 
research. First, future research is recommended to conduct a comparative analysis of PT Unilever 
Indonesia's financial performance with similar companies and industry averages. This approach 
will provide a broader context and help assess the company's competitive position more 
comprehensively. Second, it is recommended to update the data to the most recent year, including 
the period after 2023, in order to capture more relevant recent trends. This can also reduce potential 
bias arising from specific events, such as the COVID-19 pandemic, which affected company 
performance during certain periods. Third, qualitative approaches need to be added, such as 
interviews, case studies, or operational strategy analysis. These approaches can provide a more 
holistic picture of non-financial factors, such as product innovation, operational efficiency, or 
marketing strategies, which play a role in determining company performance. 

6. Conclusion 

Based on the identified limitations, several recommendations can be proposed for future research. 
First, future studies are recommended to conduct comparative analyses of PT Unilever Indonesia's 
financial performance against similar companies and industry averages. This approach will 
provide broader context and help assess the company's competitive position more 
comprehensively. Second, it is recommended to update the data to include the most recent years, 
extending beyond 2023, to capture more relevant current trends. This can also reduce potential 
bias arising from specific events, such as the COVID-19 pandemic, that affected company 
performance during particular periods. Third, qualitative approaches should be incorporated, such 
as interviews, case studies, or operational strategy analysis. These approaches can provide a more 
holistic view of non-financial factors, such as product innovation, operational efficiency, or 
marketing strategies, which play significant roles in determining company performance. These 
suggestions have been presented in a clear, academic format suitable for international journals, 
emphasizing specific, actionable recommendations for future research while maintaining 
scholarly language and structure. 
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