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The rise of cashless transactions has brought transformative changes to financial behaviors, particularly among Generation Z. Financial Technology (Fintech) plays a pivotal role in this shift, significantly enhancing the speed, convenience, and reliability of purchasing, selling, and payment processes. These advancements have had a profound impact on how individuals, especially younger generations, manage their financial activities. Despite this, previous studies exploring the relationship between Fintech adoption, lifestyle factors, and the financial behaviors of Generation Z have shown mixed and sometimes contradictory results. This study focuses on assessing the influence of Fintech and lifestyle factors on the financial behaviors of Generation Z in Sorong City. Using a purposive sampling method, 397 respondents were selected to represent the target population. Quantitative data analysis was performed through multiple linear regression analysis, utilizing SPSS software to examine the relationships between variables. The findings reveal that Fintech exerts a statistically significant influence on the financial behaviors of Generation Z, underscoring its critical role in shaping their financial decision-making processes. In contrast, lifestyle factors were found to have no significant impact on financial behaviors. These results highlight the dominance of technology in influencing financial practices, suggesting that efforts to enhance financial behaviors should prioritize Fintech adoption and literacy over lifestyle adjustments.
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1. Introduction
1.1 Background
The rapid advancements in information and communication technologies have precipitated substantial transformations across various facets of human life, including financial behaviors. A prominent manifestation of these changes is the emergence and proliferation of Financial Technology (Fintech) and the concomitant rise of cashless transactions.
Fintech is the utilization of modern technology to provide more efficient, affordable, and equitable financial services. The technologies used in fintech include the internet, big data, and artificial intelligence. Bank Indonesia (BI) defines fintech as “technological innovations used by financial service businesses to provide financial services more efficiently, effectively, and inclusively.” Fintech has improved the efficiency and effectiveness of buying and selling and payment transactions. Transactions have become faster, easier, and more affordable, without compromising user safety and convenience (Indonesia, 2020). AI is becoming a technology that is being utilized more frequently in the fintech sector. Artificial Intelligence (AI) is the ability of machines to mimic human cognitive functions such as learning and reasoning in solving certain problems (Nasila, Napu, & Gunibala, 2024). Artificial Intelligence is used for problem solving and making the best decisions through historical data through its algorithms (Adrian & Dewayanto, 2024) AI can boost operational efficiency and customer engagement in the financial services industry, giving it a competitive edge. A recent survey found that four in five banking executives believe unlocking AI value will differentiate successful firms from their competitors, highlighting AI's strategic importance in the changing financial landscape (The Economist Intelligence Unit Limited, 2022). Examples of fintech include digital payments, online lending, online financial management, and online investment. 
On the other hand, people's lifestyles, especially generation Z, which was born from 1997 to 2012, have also changed due to technological advances. According to (E-issn et al., 2022) Lifestyle is the way a person lives their life, which is reflected in their activities, interests and opinions. Generation Z's interest in fintech is driven by a combination of ease of use, innovative features, and risk awareness. They are looking for safe and efficient financial solutions that align with their values (Sari, Fiorintari, & Ardhi, 2023).
This phenomenon raises conjectures about how much impact fintech and lifestyle have on Generation Z's financial behavior. Considering that Indonesia ranks 43rd in the world with the highest fintech adoption rate, it's not surprising to see the impact of fintech on Generation Z's financial behavior (Hussein Kassim et al., 2021). Focusing on Sorong City, Southwest Papua, with its growing digital penetration, allows for an in-depth analysis of Generation Z's unique financial practices within a specific regional context. By examining the interplay of these factors, this research contributes to a better understanding of the evolving financial landscape of Generation Z in Indonesia.
Several previous studies have examined fintech adoption and Generation Z lifestyles, such as those conducted by Putri et al., (2023) found that the use of fintech has an effect on student financial behavior, meaning that if someone uses fintech it will have an impact on how he manages his finances, while lifestyle variables have proven to have no effect on student financial behavior.
[bookmark: _Hlk181891392]In addition, another study conducted by Wiranti, (2022) found that fintech has no effect on financial behavior. This is due to people who are less efficient in utilizing the available technology. People only use fintech as a payment method, not as a means to save, plan and budget their expenses. Therefore, it is necesssary to conduct another study on fintech adoption and generation Z lifestyle to get more comprehensive results using a wider population and sample.

1.2 Problem Statement
Based on the preceding discussion, the research problem can be formulated as follows:
1. Does Financial Technology affect the financial behavior of generation Z?
2. Does lifestyle affect the financial behavior of generation Z?
3. Do Financial Technology and lifestyle influence the financial behavior of generation Z?

1.3 Objectives and Scope
This research aims to enhance comprehension of the financial behaviors exhibited by Generation Z within the contemporary context of a burgeoning cashless society characterized by the rapid advancement of Financial Technology (Fintech). The results of this study can be used as input for regulators and the financial services industry to develop products and services that are suitable for generation Z. This research employs a quantitative research approach utilizing descriptive methodologies. Data was collected from generation Z fintech users in Sorong City through a questionnaire.

2. Literature Review
[bookmark: _Hlk181891733]Financial Behavior. According to Ferdiansyah & Triwahyuningtyas in Ariska et al., (2023) Financial behavior is the way a person treats, manages, and uses the money they have. Azizah in Ariska et al., (2023) suggests that financial behavior is influenced by various factors, including psychological factors and financial factors. Psychological factors include factors related to human thoughts and behavior, such as personality, emotions, and perceptions. Financial factors include factors related to the financial system, distribution, and use of resources. The important purpose of financial behavior according to Kholilah & Iramani in Wiranti (2022) is that individuals can manage their finances and meet their needs, individuals need to have good knowledge, skills, and attitudes in financial management.

Financial Technology. Financial Technology or commonly called fintech according to Alimirruch in Zarkasyi & Purwanto (2022), is the implementation of information-based technology in the financial sector. Fintech represents the convergence of financial services and technological advancements, resulting in a paradigm shift that disrupts traditional business models and fosters more agile and innovative approaches. If initially in making payment transactions must be done by meeting in person or face to face and exchanging cash, but now with the existence of fintech can carry out transaction activities remotely easily and quickly without having to meet in person and can be done in a short time Bank Indonesia in Zarkasyi & Purwanto (2022). Meanwhile, according to Nizar in Wiranti (2022) fintech is explained as an industry consisting of various companies that utilize technology with the aim of increasing the efficiency of the financial system and the delivery of financial services.

Lifestyle. Lifestyle is a pattern or way a person lives his life in the world which is shown through various activities, interests, and views or thoughts he has (E-issn et al., 2022). Lifestyle has a very close relationship with the times and technological advances. Lifestyle is an effort for someone to exist in certain ways that are different from other communities (Sera et al., 2022). This causes generation Z to follow the behavior of those around them, so generation Z often imitates the lifestyle that is trending in society.

According to Sera et al., (2022) states that lifestyle variables are proven to have a positive and significant effect on financial management variables in PGRI Palembang University students who live in student dormitories. A positive correlation exists between student lifestyle and their financial management behavior. This suggests that improved lifestyle practices contribute to enhanced financial management skills among students. If students adopt a healthy and regular lifestyle, it can help improve their ability to apply financial management responsibly. So, Lifestyle factors exert a significant influence on the formation of individual financial behaviors.

2.1 Related Work
Ariska et al., (2023) stated that Financial Technology (fintech) has a positive and significant influence on financial management behavior on students in Palopo City. This study demonstrates that Fintech significantly influences students' financial management practices. The accessibility and convenience of financial applications facilitate a wide range of transactions, minimizing time expenditure. This phenomenon is further supported by the rapid advancement of technology, enabling seamless financial transactions through mobile devices. This makes students feel comfortable using fintech in managing their finances. 

But in contrast to the study conducted by Wiranti (2022) which found that fintech had no effect on financial behavior. This is because people are less efficient in utilizing available financial technology. As a result, they only use fintech as a payment method, not as a means to save, plan, and budget expenses. Based on the theoretical description and the inconsistencies in the results of research that have been conducted by previous researchers, the following hypothesis can be formulated:

H1 : It is expected that Financial Technology has a significant effect on financial behavior
H0 : It is expected that Financial Technology has no significant effect on financial behavior

2.2 Research Gap
But in contrast to the study conducted by Putri et al., (2023) which found that lifestyle proved to have no effect on financial behavior. This is also supported by respondent profile data where the majority of parents' jobs are farmers and housewives, so that the research sample tends not to have an excessive lifestyle. In other words, the respondents' modest socioeconomic background, characterized by their parents' jobs as farmers and housewives, causes them not to adapt a consumptive and wasteful lifestyle. This then makes their lifestyle not significantly impact on how they manage their finances.

Based on the theoretical description and the inconsistencies in the results of research that have been conducted by previous researchers, the following hypothesis can be formulated:

H2 : It is expected that lifestyle has a significant effect on financial behavior
H0 : It is expected that lifestyle has no significant effect on financial behavior

Figure 1
Research Framework


Research Framework
This study was conducted to examine the influence of financial technology and lifestyle on the financial behavior of generation Z in Indonesia in order to provide new understanding and policy input for regulators and the financial services industry.
Background
Financial Technology affects financial behavior, while Lifestyle has no effect on the Financial Behavior of generation Z in Sorong city.
· As a basis for better policy planning related to financial behavior
· As information that can be used for the development of financial policies, education, or technological innovations according to the needs in managing finances.
Research Results and Contributions


X1 Fintech
X2 Lifestyle

Y Financial Behavior
H1+H2+H3 Positive and significant
Classical Assumptions Through Normality, Multicollinearity, Heteroscedasticity.
Multiple Linear Regression Analysis Method, Hypothesis Test with Partial Test (T), Simultaneous Test (F), Test Coefficient of Determination (R2).




3. Methodology
This research employs a quantitative descriptive design. Quantitative descriptive research according to Sugiyono in Ridwan (2016) is research that aims to describe a situation or situation objectively and systematically using quantitative data. The quantitative data is collected through various techniques, such as questionnaires, observations, and interviews. Following data collection, rigorous analysis and interpretation are conducted to generate a comprehensive understanding of the research phenomenon.

3.1 Data Collection
The population in this study are residents who live in Sorong City with an age range of 15-25 years who are included in Generation Z. According to Syafrida Hafni Sahir (2022) in her book entitled research methodology, population is a collection of people, objects, or events that have certain characteristics that you want to study. Based on this understanding, the population in this study is based on data from the Sorong City Statistics Agency in 2019 (Badan Pusat Statistik Kota Sorong, 2023).

Table 1
Population

	Age Group
	Total Population

	15 – 19 Years
	23.777

	20 – 24 Years
	26.560

	Total
	50.377



Based on the provided table, the total population within the specified age range (15-25 years) in Sorong City is 50,377 individuals.

3.2 Analysis Techniques
This study employed a non-probability sampling technique, specifically purposive sampling, to select respondents meeting specific criteria. The target population comprised individuals residing in Sorong City, aged between 15 and 25 years, with prior experience in Fintech transactions. To measure the research variables, a Likert scale (1-5) was utilized for each statement indicator. The number of samples required is calculated using the Slovin formula with an error rate of 5% in the following way:

Description:
n = number of samples
N = total population
e = maximum error limit tolerated in the sample, aka the significance level is 0.05 (5%)
So if substituted into the formula:





 or rounded up to 397

So, the desired sample size with a significance level of 0.05 from a population of 50,337 is around 397 respondents.

3.3 Validation
The data for this study was sourced from primary and secondary data. Primary data was collected through questionnaires distributed offline and online through Zoho Forms. The questionnaires were developed based on indicators and sub-indicators, each consisting of statements that assess the research variables. Secondary data was obtained from relevant academic journals and other supporting literature.

This study employed a mixed-methods approach, utilizing data collection techniques such as observation, literature review, interviews, questionnaires, and document analysis. Collected data were subsequently processed using SPSS version 20. The data analysis process involved several stages: 1) Instrument testing (validity and reliability checks) to assess the quality of questionnaire data. 2) Classical assumption tests (normality, multicollinearity, and heteroscedasticity tests) to ensure data suitability for analysis. 3) Hypothesis testing (t-tests for individual variables and F-tests for the overall model) to evaluate the research hypotheses. 4) Correlation and determination coefficient (R2) analysis to measure the strength and significance of the relationship between variables.

This study investigates the relationship between independent and dependent variables. According to Sugiyono (2019) in Muslimin (2021) research variables are attributes, properties, or values of people, objects, or activities that have certain variations determined by researchers to be studied and then concluded. independent variables (free variables) are variables that affect or cause changes or the appearance of dependent variables (bound). The dependent variable represents the outcome influenced by the independent variables. In this study, Financial Technology (Fintech) and lifestyle factors serve as independent variables, while financial behavior constitutes the dependent variable. The magnitude or quantity of both independent and dependent variables can be quantified through various measurement techniques and instruments. These measurements are essential for establishing the relationship between the variables and drawing meaningful conclusions within the research framework.
The variables measured are described into several indicators and each indicator has a sub-indicator. The sub-indicators are used as the basis for compiling instrument items in the form of statements in a questionnaire. The indicators used for the preparation of this research questionnaire can be seen in the following table.

Table 2 
Operational Definition of Variables 
	No
	Variables
	Variable Definition
	Indicator
	Scale

	1
	Financial Technology (fintech)
	fintech is the implementation of information-based technology in the financial sector. fintech is the result of combining financial services with technology that ultimately changes the conventional business model to be more moderate. (Alimirruch dalam Zarkasyi & Purwanto, 2022).
	According to (Rasyid dalam Firmawati, 2019), indicators that can be used to measure fintech are:
1. Benefits of use
2. Easy to use
3. Display
4. System availability
5. Privacy and Security
	Likert 1-5

	2
	Lifestyle
	Lifestyle is a pattern or way a person lives his life in the world which is shown through various activities, interests, and views or thoughts he has. (E-issn et al., 2022)
	
According to (Puranda dan Madiawati dalam Sugiharti, 2022) indicators that can be used to measure lifestyle, namely:
1. Activities (hobbies, work, vacation, community, shopping)
2. Interests (personal)
3. Opinions (self, product, culture, economy)
	Likert 1-5

	3
	Financial Behavior
	According to (Ferdiansyah & Triwahyuningtyas dalam Ariska et al., 2023) Financial behavior is the way a person treats, manages, and uses the money they have..
	According to ( Moch. Zakki dalam Anugrah, 2018) indicators that can be used to measure financial behavior, namely:
1. Budget (spending)
2. Cash flow (balancing action) 
3. Savings and Investment
	Likert 1-5





4. Results and Discussion 
Respondent Criteria

The age distribution of respondents revealed that the 21-23-year-old age group constituted the largest segment, comprising 42% (167 individuals) of the sample. The 18-20-year-old group followed with 35% (141 individuals), while the 15-17-year-old group accounted for 16% (62 individuals). The remaining 7% (27 individuals) were aged 24 years or older.

Based on the diagram above, it shows that respondents with junior high school student status amounted to 10 respondents or 3%, respondents with high school student status amounted to 57 respondents or 14%, respondents with college student status amounted to 255 respondents or 64%, and the remaining respondents with working status amounted to 75 respondents or 19%. Based on this demographic diagram, it is known that the most dominant respondent status is student.

4.1 Key Findings
The principal findings derived from the empirical investigation into the influence of Financial Technology (Fintech) and lifestyle factors on the financial behaviors of Generation Z within Sorong City are as follows:
1. Significant Influence of Financial Technology: Empirical analysis demonstrated a statistically significant positive correlation between financial technology (Fintech) and the financial behaviors of Generation Z. This finding is supported by a highly significant p-value of 0.000, unequivocally indicating that Fintech plays a pivotal role in shaping the financial management and utilization practices of young individuals.
2. Limited Impact of Lifestyle: Although lifestyle factors were incorporated into the analytical framework, the results did not reveal a statistically significant association with financial behaviors. The obtained p-value for lifestyle was 0.217, exceeding the conventional significance threshold of 0.05. This finding suggests that lifestyle factors exert a limited or negligible influence on the financial behaviors of Generation Z within the context of this study.
3. Demographic Insights: The study's demographic analysis indicated that the majority of respondents were aged 21-23 years and predominantly students. This demographic profile highlights the focus on young individuals who are likely to be more engaged with fintech solutions.
4. Methodological Rigor: The research employed a quantitative descriptive approach, utilizing various statistical tests, including ANOVA, normality tests, and multicollinearity tests, to ensure the validity and reliability of the findings. The absence of multicollinearity and heteroscedasticity in the regression model further supports the robustness of the results.
5. Implications for Financial Education: The findings suggest that enhancing financial technology literacy among Generation Z could lead to improved financial behaviors. This insight can inform policymakers and educators in developing targeted financial education programs that leverage fintech tools.
Overall, the study underscores the importance of financial technology in influencing the financial behaviors of young individuals, while also indicating the need for further exploration of lifestyle factors in future research.

4.2 Interpretation of Results
Validity Test 
The validity test is used to assess the validity or validity of a questionnaire. An instrument or questionnaire is considered valid if the questions contained in it are able to reveal the aspects to be measured by the questionnaire (Ghozali, 2018: 51). In this study, item validity was assessed through a correlation analysis. Specifically, the calculated correlation coefficient (r-value) for each item was compared to the critical r-value obtained from the r-table at a significance level of 0.05. This statistical procedure determines whether an item exhibits a statistically significant relationship with the total score. An item is deemed valid if the calculated r-value exceeds the critical r-value and demonstrates a positive correlation. Conversely, if the calculated r-value falls below the critical r-value, the item is considered invalid. This rigorous evaluation process ensures that the research instruments accurately measure the intended constructs and contribute to the overall reliability and validity of the study findings.

Table 1. 1
Validity Test
	Variabel
	Item
	Rtable
	Rcounter
	Description

	Fintech
	Item 01 X1
	0,098
	0,631
	Valid

	
	Item 02 X1
	0,098
	0,651
	Valid

	
	Item 03 X1
	0,098
	0,660
	Valid

	
	Item 04 X1
	0,098
	0,640
	Valid

	
	Item 05 X1
	0,098
	0,586
	Valid

	Lifestyle
	Item 01 X2
	0,098
	0,474
	Valid

	
	Item 02 X2
	0,098
	0,535
	Valid

	
	Item 03 X2
	0,098
	0,404
	Valid

	Financial Behavior
	Item 01 Y
	0,098
	0,508
	Valid

	
	Item 02 Y
	0,098
	0,415
	Valid

	
	Item 03 Y
	0,098
	0,538
	Valid


A validity test was conducted utilizing SPSS version 25 on 11 questionnaire items pertaining to the Fintech, Lifestyle, and Financial Behavior variables. The results demonstrated that the calculated correlation coefficient (r count) ≥ (r table). Consequently, all questionnaire items were deemed valid. This indicates that the 11 items effectively measure the intended constructs. Therefore, these items were deemed suitable for further analysis as valid measuring instruments.

a. Reability
Reliability testing aims to evaluate the consistency and reproducibility of measurement results obtained from the administered questionnaire. A reliable instrument ensures that repeated measurements yield consistent responses from the same respondents. This consistency is demonstrated when respondents provide stable and non-random answers to the questionnaire items. The test criteria according to Ghozali (2018) if the Cronbach Alpha coefficient value exceeds 0.70, then the question is considered reliable, and the construct or variable is considered to have reliability. Conversely, if the Cronbach Alpha coefficient value is less than 0.70, the question is considered unreliable.

	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.751
	11




Reliability analysis was conducted using SPSS version 25 to assess the internal consistency of the measurement instrument. The Cronbach's Alpha coefficient, a measure of internal consistency, yielded a value of 0.751. This value exceeds the generally accepted threshold of 0.70, indicating acceptable reliability (0.751 > 0.70). Based on the predetermined reliability criteria, a Cronbach's Alpha value that exceeds 0.70 indicates a reliable and credible measurement instrument. Therefore, the research instruments used in this study are considered reliable and suitable for further data analysis.



Classical Assumption Test 
Normality Test
Normality analysis in regression can be done through a data distribution graph or residual histogram. According to Ghozali (2018) The decision is taken, if the data distribution follows the diagonal line or the histogram shows a normal distribution, the regression model is considered to fulfill the assumption of normality. Conversely, if the deviation of the data points from the diagonal line on the scatterplot or the abnormal distribution pattern on the histogram indicates an irregularity in the regression model.
[image: ]
Normality analysis using SPSS version 25 revealed that the data exhibit a normal distribution, as evidenced by a visual inspection of the histogram and a scatterplot displaying data points clustered around the diagonal line.

a. Heterocedasticity Test
Heteroscedasticity testing aims to ascertain whether the variance of residuals within a regression model exhibits non-constant behavior across observations. If the difference in variance of the residuals between observations is constant, we call it homoscedasticity; while if there is a difference, we call it heteroscedasticity. A regression model that is considered good is one that does not show heteroscedasticity. If the pattern formed by the dots shows a regularity, such as a wavy pattern with varying widths (widening then narrowing), this can be considered an indication of heteroscedasticity. Conversely, if the absence of a discernible pattern and with data points evenly dispersed above and below the zero point on the Y-axis, the presence of heteroscedasticity is not evident.
[image: ]

Normality analysis conducted using SPSS version 25 revealed a data distribution pattern characterized by a tendency to cluster around the diagonal line. This observation, further corroborated by histogram analysis, suggests a normal distribution of data. Consequently, no evidence of heteroscedasticity was detected within the regression model employed.

b. Multicollinearity Test
The multicollinearity test is conducted to assess the correlation between independent variables in the regression model. Following Ghozali (2018), the Tolerance value and Variance Inflation Factors (VIF) are used as the main indicators. A Tolerance value below 0.10 or VIF exceeding 10 indicates a correlation problem between independent variables.
	Coefficientsa

	Model
	Collinearity Statistics

	
	Tolerance
	VIF

	1
	X1 Fintech
	.896
	1.116

	
	X2 Gaya Hidup
	.896
	1.116

	a. Dependent Variable: Y Financial Behavior



Analysis using SPSS version 25 revealed no evidence of multicollinearity among the independent variables. Tolerance values for all independent variables exceeded the threshold of 0.10, indicating minimal intercorrelations. Similarly, Variance Inflation Factor (VIF) values for all independent variables remained below 10, further confirming the absence of significant multicollinearity within the regression model.

Multiple Linear Regression Analysis 

	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	7.837
	.776
	
	10.096
	.000

	
	Fintech
	.185
	.035
	.271
	5.328
	.000

	
	Gaya Hidup
	.063
	.051
	.063
	1.237
	.217

	a. Dependent Variable: Financial Behavior



Based on the regression analysis presented in the table above, the following multiple regression equation was derived:
Y=α+β1X1+β1X1+e
Y=7.837+0,185X1+0,063X2+e
The value of the regression equation can be elucidated as follows:
Y is the Financial Behavior Variable.
a. A constant of 7.837 means that if Fintech and Lifestyle are equal to zero then Financial Behavior is 7.837. 
b. The Fintech Variable Coefficient (X1) of 0.185 is positive, stating that each increase in one unit of Fintech score will increase Financial Behavior by 0.185.
c. The coefficient of the Lifestyle variable (X2) of 0.063 is positive, stating that each increase of one unit of Lifestyle score will increase Financial Behavior by 0.063.

Hypothesis Test 
a. T Test (Parcial)
The t-test is a statistical method used to assess the individual effect of independent variables on the dependent variable. As described by Ghozali (2018), hypothesis testing involves comparing the probability value (p-value) with the significance level (0.05). If the p-value exceeds 0.05, hypothesis is not rejected, which indicates insufficient evidence for a significant relationship. Conversely, if the p-value is less than 0.05, the hypothesis is rejected, indicating a statistically significant relationship between the variables.
	
Coefficientsa

	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	B
	Std. Error
	Beta
	
	

	7.837
	.776
	
	10.096
	.000

	.185
	.035
	.271
	5.328
	.000

	.063
	.051
	.063
	1.237
	.217

	a. Dependent Variable: Financial Behavior



The analysis reveals a statistically significant influence of Financial Technology on Financial Behavior, as evidenced by a p-value of 0.000, which falls below the significance level of 0.05. Conversely, Lifestyle demonstrated no statistically significant influence on Financial Behavior, with a p-value of 0.217 exceeding the significance threshold of 0.05.

b. F Test (Simultaneous)
The F-test is used to evaluate the collective effect of the independent variables on the dependent variable. A significance level of 0.05 was set, which signifies a Type I error risk of 5% (0.05). In line with Ghozali (2018), the decision criteria are set as follows: (H0) is accepted if the probability value associated with the F-statistic < 0.05. Conversely, the null hypothesis is rejected if the probability value (F-statistic) > 0.05. 
	ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	140.837
	2
	70.418
	19.066
	.000b

	
	Residual
	1455.198
	394
	3.693
	
	

	
	Total
	1596.035
	396
	
	
	

	a. Dependent Variable: Financial Behavior

	b. Predictors: (Constant), Lifestyle, Fintech



As evident in the table, both Financial Technology and Lifestyle variables exhibit a statistically significant influence on Financial Behavior. The p-value for both variables is 0.000, which falls below the significance level of 0.05. Based on standard statistical criteria, a p-value below 0.05 indicates a statistically significant relationship. Therefore, it can be concluded that Financial Technology and Lifestyle collectively exert a significant impact on Financial Behavior.

c. Coefficient of Determination (R2)
The coefficient of determination (R²) serves as a crucial metric for assessing the model's explanatory power. It quantifies the proportion of variance in the dependent variable that can be attributed to the independent variables. R² values fall within the range of 0 to 1. An R² value approaching unity signifies that the independent variables provide a substantial, if not complete, explanation for variations in the dependent variable. Conversely, a low R² value indicates that the model's ability to predict changes in the dependent variable based on the independent variables is considerably limited (Ghozali, 2018).
	[bookmark: _Hlk181896578]Model Summaryb

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.779a
	.608
	.606
	.480

	a. Predictors: (Constant), X2, X1

	b. Dependent Variable: Y1









The regression analysis, as indicated by the R-squared value of 0.608, reveals that the independent variables, namely Financial Technology and Lifestyle, collectively explain 60.8% of the variance in the dependent variable, Financial Behavior. This implies that 39.2% of the variance in Financial Behavior can be attributed to factors not considered within the scope of this study.

5. Discussion
This research emphasizes the substantial influence of financial technology on the financial behaviors of Generation Z within the context of Sorong City. Conversely, the study casts doubt on the significant impact of lifestyle factors on these behaviors. It aligns with findings on the positive impact of fintech but contradicts some studies on the role of lifestyle. The research highlights the need for further exploration of fintech's impact, particularly focusing on financial literacy and addressing limitations in sample size, design, and data collection methods.

5.1 Comparison with Prior Research
Empirical analysis of Financial Technology variable (H1) revealed a statistically significant influence of Fintech on financial behavior, corroborating the findings of Ariska et al. (2023). This aligns with their study demonstrating a positive and significant impact of Fintech on the financial management behavior of students in Palopo City. Conversely, the analysis of lifestyle factors (H2) did not establish a significant correlation between lifestyle factors and financial behavior. This finding is consistent with the research of Putri et al. (2023), which concluded that lifestyle characteristics exhibited no significant effect on financial management variables among students residing in dormitories at PGRI Palembang University.

5.2 Limitations
The employment of purposive sampling with 397 respondents in this study may have introduced limitations regarding the representativeness and variability of the sample. The demographic characteristics of the sample, which consists mostly of university students, may limit the generalizability of the results to other segments of the population, such as working individuals or individuals who have different social backgrounds.

5.3 Future Research
This study suggests further research to address shortcomings in sample size, design and data acquisition techniques. Future research is suggested to use longitudinal design, broader demographics, psychological aspects, comparative analysis, and qualitative methodology. In addition, expanding the sample methodology, incorporating new variables, and using a mixed methods approach may increase the robustness of future research on fintech, lifestyle, and financial behavior.

6. Conclusion
Based on the description of the discussion and hypothesis testing through multiple linear regression analysis methods revealed a significant positive relationship between Financial Technology (Fintech) and financial behavior among Generation Z. This finding aligns with prior research by Ariska et al., (2023), suggesting that increased Fintech utilization positively correlates with improved financial management skills within this demographic. In contrast, lifestyle factors demonstrated no significant positive impact on financial behavior, contradicting the initial hypothesis. This observation is consistent with the findings of Putri dkk., (2023), which also indicated a negligible influence of lifestyle on financial behavior in a cashless society.

7. Recommendation
This study examined the influence of Financial Technology (Fintech) and lifestyle factors on Generation Z's financial behavior in the context of Sorong City. Findings show a statistically significant impact of Fintech on financial behavior, while the influence of lifestyle factors is less significant. These results underscore the need for further empirical research to explain the specific impact of each Fintech feature and to comprehensively assess the role of financial literacy in shaping the financial behavior of young individuals.


Appendix
The Research Questionnaire on the Influence of Fintech and Lifestyle on Generation Z's Financial Behavior in Sorong City
Name	: …………………………………………………………….  Form Number:
Age	: …………………………………………………………….
Do you agree with the statement below? If you strongly agree, put a check mark (√) in the SS column, if you only agree, put a check mark (√) in the S column, if you are neutral or doubtful, put a check mark (√) in the N column, if you disagree, put a check mark (√) in the TS column, and if you strongly disagree, put a check mark (√) in the STS column.
	No.
	Statement
	Option

	
	
	SS
	S
	N
	TS
	STS

	Statement about Financial Technology (X1)
	
	
	
	
	

	1.
	I use fintech applications to pay for online shopping transactions because it can be faster and more efficient.
	
	
	
	
	

	2.
	I feel that fintech payment is an easy solution, the payment transaction of today.
	
	
	
	
	

	3.
	I like the simple look of fintech apps, not only is it easy to understand, it's also easy to use.
	
	
	
	
	

	4.
	I love using fintech payments because they are always reliable whenever needed.
	
	
	
	
	

	5.
	I trust fintech payments to maintain user data privacy.
	
	
	
	
	

	Statements about Lifestyle (X2)
	
	
	
	
	

	6.
	I prefer online shopping over offline.
	
	
	
	
	

	7.
	I'm happy to be able to buy things that I like.
	
	
	
	
	

	8.
	I sometimes buy things that I want even though I don't really need them.
	
	
	
	
	

	Statement about Financial Behavior (Y)
	
	
	
	
	

	9.
	I plan my spending money on necessities every month.
	
	
	
	
	

	10.
	I would carefully consider before buying the expensive items that I want.
	
	
	
	
	

	11.
	I set aside some of my pocket money to anticipate unexpected expenses.
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Age Criteria of Respondents

Kriteria Umur Responden	[VALUE]
[VALUE]
[VALUE]
[VALUE]

15-17 Years	18-20 Years	21-23 Years	24 	>	 Years	0.15617128463476071	0.35516372795969775	0.42065491183879095	6.8010075566750622E-2	





Respondent Status

Status Responden	
Junior High School	High School	Lecture	Work	2.5188916876574308E-2	0.14609571788413098	0.64231738035264485	0.18639798488664988	
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